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Abstract:

Marketing offers each organization means of action which have already been tested in practice in the view
of taking decisions regarding the market and the client. Marketing is a branch of the science of the
organization and running an enterprise, which is based on knowledge of organization and running an
enterprise, of macroeconomics, of psychology and of sociology. Marketing functions in an organization,
independent of the existence of a department of marketing, and it is a way of thinking that generates various
orientations. Nowadays, in most companies, marketing fulfills a leading function, being perceived as a
management market/oriented which is in a functional rapport with the management of the organization.
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